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MICRO-INTERNSHIP PROGRAM
Marketing on Meta
Organization Name: City Cuts Barbershop
Description: This Micro-Internship provides students with a hands-on opportunity to develop and execute a real-world marketing strategy using Meta platforms (Facebook & Instagram) for a growing, community-driven business, City Cuts Barbershop.
Micro-Internship Responsibilities:
· Conduct a brief audit of current social media presence and marketing efforts
· Develop a content and advertising strategy aligned with brand values
· Create engaging social media content (posts, captions, and ad creatives)
· Present a final summary of findings, performance metrics, and future recommendations
Necessary Skills or Qualifications: 
· Interest in digital marketing, social media, or advertising
· Basic understanding of platforms such as Instagram and Facebook
· Strong communication and writing skills
· Creativity and an eye for engaging content
· Willingness to learn and take initiative in a real business environment
· Ability to work independently and meet project deadlines
Student Learning Outcomes:
· Gain practical experience in digital marketing using Meta (Facebook & Instagram) platforms
· Learn how to develop and execute a marketing strategy for a real business
· Analyze campaign performance using key metrics (engagement, reach, conversions)
Desired Majors: Marketing Business Administration Digital Media / Media & Communication Advertising / Public Relations Entrepreneurship So/Jr/Sr
Approximate Length/Duration: Spring (Jan-May) - Summer (May-August)/ 30 hrs
Format: Hybrid
Payment: $250 Upon completion of Micro-Internship
Contact: Jonathan Escueta: Owner
Email: citycutsbarbershop@gmail.com Phone: 484-866-3215
_____________________________________________________________________________________________________
In cooperation with the KU Career Development Center. Questions? Email careerhelp@kutztown.edu 
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